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How much has the Earth’s climate
already changed?
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Companies to fill the emissions gap
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Introduction to the SBTi

[ o Global body launched in 2015 that enables companies and financial
\E /7 institutions to set ambitious emissions reductions targets in line with
-7 =

the latest climate science.

SBTi vision: Science-based GHG emission reduction target setting

LL”[ will become standard business practice, the new normal and
l_Llll corporations will play a critical role in the transition towards a zero-

carbon economy.
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Introduction to the SBTI

Greenhouse gas (GHG) emissions reduction targets are considered “science-
based” if they are in line with what the latest climate science says is necessary to
meet the goals of the Paris Agreement - to limit global warming to well-below 2°C
above pre-industrial levels and pursue efforts to limit warming to 1.5°C.

SBTs help companies determine how much and how fast they need to reduce its

GHG emissions.

To ensure the integrity of targets, the SBTi's target validation process
follows a rigorous protocol aligned to regularly updated criteria based on

the latest climate science.



Introduction to the SBTi

Within five years, the Science Based Targets initiative (SBTi) has become the fastest-growing and
most reputable climate mitigation initiative in the corporate sector. Additionally, it has become the de
facto standard embraced by the climate action ecosystem.

60 countries

50 sectors

38 trn 35% of global capitalization
27% of high impact companies

20% coverage of the global economy

8811 Companies have joined the SBTi

3255 Committed

5556 Targets Set

1162 companies
with 1.5 °C alignhed
targets

From Asia Region

979 Committed

1726 Targets Set

505 companies
with 1.5 °C alighed
targets

B .




SBTi and the fashion sector




Most majors fashion brands
have an SBTI

278 companies fashion companies have SBT targets,
with 309 further committed to do
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Scope 3 emissions from
suppliers are the critical part of
brand’s carbon emissions

Breakdown of Emissions for a Selection of Companies with Approved SBTSs.

TOP SCOPE 3 CATEGORIES
Scope 3 Purchased goods & services
M Scope 2 Upstream transportation & distribution
W Scope W 2.7% Capital goods
1a M 1.9% End of life
M 1.7% Downstream leased assets
PERCENTAGE TOTAL M 6.6% All other scope 3 categories combined
EMISSIONS BY SCOPE

=> Many brands are therefore asking their suppliers to take
Increasing action to reduce their emissions

Source:



https://files.wri.org/d8/s3fs-public/2021-11/roadmap-net-zero-delivering-science-based-targets-apparel-sector.pdf?VersionId=LxrwUSv9dHytM7zybuQgoJ8LUHBZVgM1

Basic concepts and jargon of science-
based target-setting




SBTi basic concepts
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leased assets

Scope 1: Direct greenhouse (GHG)

emissions that occur from sources

that are controlled or owned by an
organization

Scope 2: Indirect GHG emissions
associated with the purchase of
electricity, steam, heat, or cooling.

Result of the organization’s energy
use

Scope 3: The result of activities
from assets not owned or
controlled by the reporting
organization, but that the
organization indirectly impacts in its
value chain.




Introduction to SBTI standards and tools




Available validation routes

Depending on the company's size and characteristics, there are different available routes to validate targets.




Streamlined route for Small and Medium
Enterprises (SMEs)

SMEs in the fashion sector must meet 2 of these criteria:
° Employ < 250 employees

° Turnover of < €50 million

° Total assets of < €25 million

e This faster and simplified process is the ONLY ROUTE available for SMEs.

e The route enables SMEs to bypass the regular target validation process and to
immediately set a science-based target for scope 1 and 2. It addresses the need to take
action on climate change, without having to undertake an exhaustive and resource-
intensive standard validation process

e Oil and gas companies and financial institutions cannot set targets via the SME pathway,

even if they meet the SME definition.



Streamlined route for SMEs

“ Our company commits to reduce absolute scope 1 and scope 2 GHG emissions
% by 2030 from a 20 base year, and to measure and reduce its scope 3
emissions.”

() 50% from a 2018 base year

-

() 46% from a 2019 base year

L

() 42% from a 2020 base year

L

() 38% from a 2021 base year

L

SMEs must choose
one of the

predefined options
available in the SME
Target Setting Form

Company’s emissions profile (scopes 1 and 2)

1. Confirm that your company will follow the GHG Protocol Corporate Standard and
Scope 2 Guidance to estimate and report GHG emissions and will follow the
guidelines for inventory recalculation. *

() Yes

) No

L

2. Describe the primary operations and activities that account for emissions in
scopes 1and 2. *

Scope 1

Scope 2

3. Type of organization *
’C Privately-owned company
() Publicly listed company
() State-owned enterprise

") Non-profit organization

\_/

4. Number of employees (total head count, not the number of full time employees
FTE) *

450

5. Is your company a subsidiary of a larger organization? *

6. Why did you decide to set this target? *
Customer request

[ ] Supplier request

[ ] Investor request

[ ] Government incentive or requirement

[ | Demonstrating climate leadership

[ ] Other




Target validation services for companies




How to set a target

Target validation services for companies

e Targets to be achieved within 5-10 years from
the submission date

e Comply with SBTi near-term targets latest
Criteria

e Robust technical review conducted by the SBTi
team of experts, composed of several steps:
Initial screening, Lead reviewer desk review,
Appointed approver review, Target validation
team discussion, and Final decision.

e Results within 30 business days
e $9,500 for two complete validations

Long-term targets to reduce emissions to a
residual level in line with 1.5°C scenarios by no later
than 2050.

Set near-term targets, aligned SBTi near-term
targets latest Criteria; Comply with SBTi Net-Zero
Criteria

Robust technical review conducted by the SBTi
team of experts against the Net-Zero Criteria
composed of several steps: Initial screening, Lead
reviewer desk review, Appointed approver review,
Target validation team discussion, and final
decision.

Results within 60 business days
$9.500 for one validation

Companies can also choose to submit their targets in a package: $14,500 if they are setting both near-term and net-zero targets at once, and

$12,750 if the company already has an approved near-term target and wants to update it.



How to set a target

Step 1: Commit

COMMIT

Submit a letter
establishing
your intent to set
a science-based
target

DEVELOP

Work on an
emissions
reduction target
in line with the
SBTi's criteria

SUBMIT

Present your
target to the
SBTi's for official
validation

COMMUNICATE

Announce your target
and inform your
stakeholders

DISCLOSE

Report
company-wide
emissions and

progress against
targets on an
annual basis




How to set a target

Step 1: Commit

Send your commitment

Register online letter

Fill in your company's information and Through the online form, upload your Once the due diligence is completed, your company
register online using the SBTi sighed commitment letter. Companies will receive a confirmation email and will be
commitment process. can also choose to sign a Net-Zero recognized as “Committed” on the SBTi website.

commitment.

After the publication of the commitment, your
company has 24 months obtain approval on your
A& targets.

pregiu—— @

o Based Targets niftive
‘COMMITMENT LETTER

SBTi Standard Commitment Application

COMPANY/FINANCIAL
INSTITUTION Q NEAR TERM LONG TERM NET-ZERO

daniecv8@gmail.com Switch account (&)

The name and photo associated with your Google account will be recorded when you upload

files and submit this form. Your email is not part of your response. SB-FIbreglass m - m
*Required Belgium, Europe
Company's general information

_ A.G. Barr plc m m

Company name (Please indicate correct spelling, capitalization and punctuation *
to be used in public communications)

Your answer “ - S AB SKF m m
Sweden, Europe .

United Kingdom (UK), Europe




How to set a target
Step 2: Develop your targets | Getting started

COMMIT

Submit a letter
establishing
your intent to set
a science-based
target

DEVELOP

Work on an
emissions
reduction target
in line with the
SBTi's criteria

SUBMIT

Present your
target to the
SBTi's for official
validation

COMMUNICATE

Announce your target
and inform your
stakeholders

DISCLOSE

Report
company-wide
emissions and

progress against
targets on an
annual basis




HOW-TO GUIDE FOR
SETTING NEAR-TERM
TARGETS

TVT-INF-001/ Version 2.0
December 2021

How to set a target
Develop your targets | Getting started

This document helps you understand:
Types of organizations that can set targets
Parent company / subsidiary rules
Validation routes to take

Minimum GHG emissions requirements:
screening/inventory across scope 1, 2 and 3

Criteria about offsets and avoided emissions,
treatment of bioenergy, identification of optional
scope 3 emissions, coverage of relevant scope 3
emissions

B -



How to set a target

Develop your targets | Sector specific guidance
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Companies from all sectors can
set targets. To this date, more
than 50 sectors are working with
the SBTi to set science-based
targets.

Some sectors have specific
methodologies, guidance
documents, and requirements.

BN \\\\*\: ‘}( ———
_\ 3 o \\\v\.\\ %\a

Apparal and Footwear has a APPAREL AND FOOTWEAR SECTOR
target guidance SCIENCE-BASED TARGETS GUIDANCE

2 SCIENCE WORLD
N\ | BASED RESOURCES
S’ TARGETS INSTITUTE




How to set a target

Develop your targets | Other resources

SCIENCE " SCIENCE
BASED BASED
TARGETS TARGETS
[ ——— Howitworks ~ Setatarget ~ Companies taking action  Sector guidance ~ Resources  Net-Zero Q DRVIG ABITIOUS CORFORAT CLANEACTION Howitworks ~ Setatarget ~ Companies takingaction  Sector guidance  Resources  Net-Zero Q

FAQS ’ ' CASE STUDIES

Companies participating in the Science Based Targets
initiative (SBTI) know that setting science-based targets is
good for the planet and for business. Check out their
testimonials to see how the SBTi helps businesses set
emissions reduction targets - and how they have benefited

Interested in setting targets or have a specific question
about how the process works? Browse our frequently asked
questions.

= F
q ' Science Based Targets initiative

2.46K subscribers

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q >

Uploads  p PLAY ALL

5 Ambiton,aromth and
TN

-Te the Near-Term Ambition, growth and

Completing the Near-Term Completing the Near-Term the N
Submission Form: How... Submission Form -... Submission Form: Providin... Submission Form:... evolution of the SBTi
52 views 6 days ago 29 views * 6 days ago 41 views * 6 days ago 42 views * 6 days ago 5.1K views «

Streamed 4 weeks ago




How to set a target
Step 3: Submit your targets

P o
-

COMMIT DEVELOP SUBMIT COMMUNICATE DISCLOSE
Submit a letter Work on an Present your Announce your target Report
establishing emissions target to the and inform your company-wide
your intent to set reduction target SBTi's for official stakeholders emissions and
a science-based in line with the validation progress against

target SBTi's criteria targets on an
annual basis




How to set a target

Submit your targets

Upload your target submission form(s)

Submission form templates can be downloaded at the following locations:

Validation service selection « Company new near-term target submission form here

« Company target update submission form here

« Company net-zero target submission form here , excel supplement here , and net-
zero tool here

What kind of target(s) are you submitting for validation? * « Financial institution near-term target submission form here

(} Companies: Setting new or updating existing near-term targets

() Companies: Setting only net-zero targets (this option is only available for companies
that already have SBTi approved near-term targets in place that meet all prerequisites s ¥ 5
for net-zero validation OR are setting net-zero targets within a 5-10 year timeframe) Please upload your target submission form(s) and all relevant supporting

p s *
() Companies: Setting new or updating existing near-term targets AND submitting net- documentation (If relevant) below.

zero targets (this option should be selected by companies seeking net-zero validation
that have to update near-term targets to align with net-zero prerequisites)

.Q Financial Institutions: Setting new or updating existing near-term targets a

Browse Files

Drag and drop files here
Back Save Next )




How to set a target

Submit your targets (Before validation)

Prepare target
submission form

Fill in your target submission
form completely and
accurately.

Depending on the target you
want to set, there are two
different submission forms.

Book
your validation

All validations are processed
now through the SBTi
Booking system.

Complete the screening
questions and upload your
target submission
document(s).

Select and available
validation date. This date is
the latest date when the
initial screening will begin.

Initial screening

On or before the booked
date, the SBTi will conduct
an initial screening.

This screening is to
determine if all necessary
information is provided and
to assess if the target meets
a few basic criteria.

Contracting process

If the screening is passed,
the SBTi will send the
validation service contract,
which must be signed before
the target validation process
must..

B m



How to set a target
Submit your targets (Validation)

-0-0-0-0-.

Initial screening  Lead reviewer Appointed Target Communicating

e "“‘“”""“;‘"*f'" desk review approver review  validation team  decisions and

necessary information is _ ,

provided and/or to Lead reviewer performs | Appointed epprover discussion feedback

assess i the targe ine caei rAewr TSN TS BESEasTIEN Target validation team For each assassmen
assess the largels done by the lead reviewer o '

meeis the basic criteria. discusses the tangst and ane target validation

against the 58T critaria

N 1 desk reviaw report and a decision
and sands querias i
neadad completed by the lead bt vl b sl sl
' rendiewwar in a weekhy within 30 working days.
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How to set a target

Step 4: Communicate your targets

COMMIT

Submit a letter
establishing
your intent to set
a science-based
target

DEVELOP

Work on an
emissions
reduction target
in line with the
SBTi's criteria

SUBMIT

Present your
target to the
SBTi's for official
validation

COMMUNICATE

Announce your target

and inform your
stakeholders

DISCLOSE

Report
company-wide
emissions and

progress against
targets on an
annual basis




How to set a target =

Communicate your targets

Based on the SBTi Criteria, once approved, companies have 6 months to publish their targets on the SBTi website.

TETRA PAK [ 15 | [ 1.57C ) (" 2050 | Company VIEW LESS A

Sweden, Europe

Date published/updated Target summary Target

2020 Near term: 1.5°C by 2030 Owverall Net-Zero Target Tetra Pak commits to reach net-zero

Long term: 1.5°C by 2050 greenhouse gas emissions across the value chain by 2050 from a

Sector 2019 base year. Near-Term Targets Tetra Pak commits to reduce
Containers and Packaging Net zero: Committed by 2050 absolute scope 1, 2 and 3 GHG emissions 46% by 2030 from a 2019
base year® Long-Term Targets Tetra Pak commits to reduce absolute
Business Ambition for 1.5°C scope 1, 2 and 3 GHG emissions 90% by 2060 from a 2019 base year*
campaign member *The target boundary includes land related emissions and removals

from bicenergy feedstocks.

To support companies communications, the initiative has developed the "SBTi communications guide for companies

and financial institutions taking action”. This guidance resummed the Do's and Don't when communicating the

company's commitments and targets.



How to set a target

Step 5: Disclose your progress

COMMIT

Submit a letter
establishing
your intent to set
a science-based
target

DEVELOP

Work on an
emissions
reduction target
in line with the
SBTi's criteria

SUBMIT

Present your
target to the
SBTi's for official
validation

COMMUNICATE

Announce your target
and inform your
stakeholders

DISCLOSE

Report
company-wide
emissions and

progress against
targets on an
annual basis




How to set a target &

Communicate your targets

According to the SBTi Criteria, companies must publicly disclose their emissions inventory
and progress against their targets on an annual basis.

As stated in the SBTi Criteria, Recommendation 11;

“There are no specific requirements regarding where the inventory and progress
against published targets should be disclosed, as long as it is publicly available. The
SBTi recommends disclosure through standardized, comparable data platforms such
as CDP’s climate change annual questionnaire, though annual reports, sustainability
reports and the company’s website are acceptable”




Several Viethamese textile and
garment firms have already
successfully applied

Example Vietnham companies with approved Science-Based targets

TARGETS
COMPANY/FINANCIAL
INSTITUTION NEAR TERM - LONG TERM NET-ZERO ORGANIZATION TYPE
:::2;::_:.1:';: Vietnam. ftd m Small or Medium Enterprise View more *
Jia Hsin Co., Lid
: . @« 15 ] [ 2050 J Company View more
Vietnam, Asia
Huge-Bamboo Enterprise Co., Ltd
© Vi v
Vietnam, Asia @@ @ [ om0 J ompany iew more
FRASERS PROPERTY DEVELOPMENT SERVICES
(VIETNAM) CO., LTD. [ 1.cc Company View more
Vietnam, Asia
Radiant International Textile Co.,Ltd @ Stmall or Medium Entaror vi o
Vie‘tnam. Asia mall or Medium cnterprise 1ew more
NEW WIDE (VIETNAM) ENTERPRISE CO., LTD. m
m @ C Vi w
Vietnam, Asia ampany few more
Union Design & Construction Joint Stock Company (Union
Architects) m Small or Medium Enterprise View more

Vietnam, Asia




Thank you




SBTi basic concepts

ﬁ Carbon budget: The cumulative amount of gases that can be emitted
ﬁ over a period of time while also limiting temperature rise to a specific
2 amount,

might unfold depending on the distribution of climate budget over

Emissions scenario: Scenarios are alternative images of how the future
[
60 -
time

Allocation approach: Refers to the way the carbon budget underlying
/Q .. agiven emissions scenario is allocated among companies with the
" same level of disaggregation (e.g. in a region, in a sector, or globally)

a4




SBTIi basic concepts

Scope 2 location-based approach:
reflects the average emissions
intensity of the local grids on which
energy consumption occurs.

Scope 2
INDIRECT
Scope 2 market-based approach:
y beic ol G reflects emissions from electricity
J _ e generation that companies have
= g e purposefully chosen, enabling
d: Durchasgd ele'(i:rt‘ricfit);,s\tesn‘w, Ieased-assets *5s as ) & AT ' ' '
- el gy S i businesses to use their purchasing
. e osiod g . power to accelerate the
ggg[wa“neds Wcommunng e sold products ? — i
i, g Cnchl L - deployment of renewable energy.
e e use of sold
transportation waste Neligies products end-otlife

DOWNSTREAM ACTIVITIES




	Slide 1
	Slide 2: Introduction to the Science Based Targets initiative
	Slide 3: How much has the Earth’s climate already changed?
	Slide 4: Companies to fill the emissions gap
	Slide 5: Introduction to the SBTi 
	Slide 6: Introduction to the SBTi What is a science-based target?
	Slide 7: Introduction to the SBTi
	Slide 8: SBTi and the fashion sector
	Slide 9: Most majors fashion brands have an SBTi 
	Slide 10: Scope 3 emissions from suppliers are the critical part of brand’s carbon emissions
	Slide 11: Basic concepts and jargon of science-based target-setting
	Slide 12: SBTi basic concepts GHG Accounting and Reporting
	Slide 13: Introduction to SBTi standards and tools
	Slide 14: Available validation routes
	Slide 15: Streamlined route for Small and Medium Enterprises (SMEs) SBTi definition
	Slide 16: Streamlined route for SMEs Submit through the SBTi Target Validation Application for SMEs 
	Slide 17: Target validation services for companies
	Slide 18: How to set a target Target validation services for companies
	Slide 19: How to set a target Step 1: Commit 
	Slide 20: How to set a target Step 1: Commit 
	Slide 21: How to set a target Step 2: Develop your targets I Getting started 
	Slide 22: How to set a target Step 2: Develop your targets | Getting started
	Slide 23: How to set a target Step 2: Develop your targets | Sector specific guidance 
	Slide 24: How to set a target Step 2: Develop your targets | Other resources 
	Slide 25: How to set a target Step 3: Submit your targets 
	Slide 26: How to set a target Step 3: Submit your targets 
	Slide 27: How to set a target Step 3: Submit your targets (Before validation)
	Slide 28: How to set a target Step 3: Submit your targets (Validation)
	Slide 29: How to set a target Step 4: Communicate your targets 
	Slide 30: How to set a target Step 4: Communicate your targets
	Slide 31: How to set a target Step 5: Disclose your progress 
	Slide 32: How to set a target Step 5: Communicate your targets
	Slide 33: Several Vietnamese textile and garment firms have already successfully applied
	Slide 34
	Slide 35: SBTi basic concepts Target setting elements
	Slide 36: SBTi basic concepts GHG Accounting and Reporting

